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Chapter 1 | Introduction To SEO 

What is SEO? 
SEO is Search Engine Optimization and it allows search engines to display your website 

hopefully on page 1 of search engine results when certain keywords are searched.   

A beautifully designed website is not worth anything if there is little or no traffic. You can 

drive web traffic through paid ads, but SEO remains a key strategy to generating traffic, and 

all for free. 

To optimize your website for SEO is about making your website more visible to people using 

search engines to look for your product, brand, or services. 

In terms of terminology, SEO is part of Search Engine Marketing (SEM), which basically 

refers to marketing strategies related to searching processes. SEM includes Search Engine 

Advertising (SEA), or commonly known as Pay-Per-Click PPC advertising.  

There are a number of search engines such as Google, Yahoo, Bing and Bidu etc. For the 

purpose of discussions in this guide, we will use Google search engine for illustrations as 

Google effectively dominates the market globally.  

Google PPC is also known as Google Adwords.  

Why Do You Implement SEO? 
A physical store does not generate business revenue if it does not get footfall traffic, 

similarly a website requires web traffic or specifically prospects or returning customers 

coming to the website, explore what you have to offer and then make a purchase decision, 

contributing to your top and bottom lines.  

A well executed SEO for a website is like having a 365-day 24×7 salesman for free, 

promoting your website and your business. This is not to say that it costs nothing to execute 

the SEO implementation but once done, you are getting almost constant traffic, without 

paying hefty Adwords advertising costs especially if the bidding costs for certain keywords 

are high (more on search keywords later).  

How Search Engines Work 
Search engines are supposed to find you the most relevant search results. Every search 

engine probably has its own algorithms gathering information about websites and ranking 

them on the relevance they have with regards to specific keywords. This search through the 

world wide web is known as indexing and the program associated with the search engine 

called a “bot” or “crawler”. 

As such, if your website has not yet been indexed, it will not appear in search results.  



SEO Guide Page 4 
 

So how does a search engine decide how your website should be ranked for a particular 

keyword search? Well, the search engine uses what is called ranking factors and “assign” a 

score to websites. They will then appear on SERP (search engine result page) according to 

this score . Some of the many ranking factors include: 

 The website’s content 

 If the website is mobile friendly 

 Website loading speed 

 The website structure including internal links and external links 

 The trust and authority the website has 

 Social links the website enjoys 

The job of a SEO practitioner is in fact to know these ranking factors and optimize the 

website such that the website’s overall ranking is high.  

Search engines may change the ranking algorithms from time to time but the basic ranking 

factors are usually maintained. Suffice to say, the content a website has is everything. If the 

website has original content that is both rich and valuable to readers; and it is SEO 

optimized properly, it will rank very well over time. 

This guide is based on practical experiences and good results achieved from a number of 

SEO implementations and best practices being shared. The entire SEO process starts with 

Keyword Research, followed by On-Site SEO activities and then Off-Site SEO activities. The 

guide will have these key chapters and followed by a few additional chapters on SEO related 

topics and a checklist.  
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Chapter 2 | SEO Technical Pre-Work 
I am making an assumption that you are using WordPress Content Management System 

(CMS) for your website. Before we get into the key elements of SEO, I will go through what I 

call the technical pre-work after which we can then set the SEO motion in place.  

Again I am illustrating the following steps using Google search engine as an example. Similar 

steps can be done for Bing, Yahoo etc.  

Google Webmaster  
The first thing to do is to get a Google Webmaster (or Google Search Console) account. In 

the Introduction chapter it is mentioned that before your website is visible to a search 

engine, it has to be indexed by the search engine. We are addressing that issue now. 

You can create the Google Webmaster account using any gmail email account and each 

Webmaster account can manage several websites. For a fresh Google Webmaster account, 

it will look like this: 

 

Google Webmaster Console 

You will then need to add a property, the property here essentially referring to your website 

url.  

After this, you will be asked to verify the ownership of the url. I will skip ahead to get you to 

install a WordPress plugin for your website before coming back here. 

Search for an All In One SEO plugin, install and activate it.  

https://www.google.com/webmasters
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All in One SEO Plugin 

When you go to the General Settings of the Plugin, you can see the Webmaster verification 

tab, follow this instruction (https://semperplugins.com/documentation/google-webmaster-

tools-verification/) to complete the url ownership verification step where we left off earlier 

on.  

The Feature Manager of the plugin has XML Sitemaps, activate it. The sitemap is the data if 

you will for Google crawler to be notified of changes to your website, new blog posts, new 

contents etc. When there is a piece of new content, the search engine has to be notified and 

the content indexed so that the new content is visible in search engines. 

You need to submit this sitemap file to Google Webmaster. To do that, go to the Google 

Webmaster again and search Sitemaps under the Crawl tab.  

 

To Submit Sitemap 

Congratulations, you have just completed the most essential technical pre-work.  

https://semperplugins.com/documentation/google-webmaster-tools-verification/
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I know this section can be daunting to some. Fortunately, this is done as a one-off effort. 

Frankly, I do not remember the exact steps even after doing it for so many websites before. 

I had to go through the steps with a brand new website as I was writing this! 

Server Location 
Let me also mention here that web hosting server location is known to affect SEO ranking. 

Say you are targeting audience primarily in Australia, then you want the server location of 

your web hosting to be in Australia, this may impact your decision when choosing the right 

web hosting provider.  

URL Structure 
Your website URL (or permalink) structure should be user friendly. Say your website is 

www.blogwriting.com and you have a post entitled How To Write A Blog Post, then the url 

should be something like www.blogwriting.com/how-to-write-a-blog-post. This way, it is 

easier for your audience and it tells search engines what your content is about. This is 

formatted easily on WordPress itself.  

SSL Security 
Search engines are also giving higher ranking to websites which have SSL certificates, this 

refers to websites which have https or you will see the browser showing the lock icon 

indicating that the website is encrypted with SSL. As you are starting out your website, it is 

good to consider having SSL certificates for your website, just talk to your web hosting 

provider to get it.  

In the case of websites having an e-commerce store, certain payment engines also has this 

as a mandatory requirement.  
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Chapter 3 | Keyword Research 
Keyword is a word or phrase which people use to search for information, or products and 

services on search engines.  

When planning SEO for your website, Keyword Research is the first activity that must be 

done and it is a very important step as you begin to structure and build up the contents for 

your website. 

There are 2 types of keywords, short-tailed keyword and long-tailed keyword with short-

tailed keyword being 1 or 2-word search term and long-tailed keyword being 3 words or 

more. Suffice to say, you should plan to rank for long-tailed keywords and then progress to 

short-tailed keywords. Long-tailed keywords are much easier to rank.  

So, how do you go about doing keyword research? 

Let’s use the example of say selling T-Shirts online, and to narrow down the scope and 

define a niche, it will be anime design T-Shirts. 

There are two free tools which can be used: 

Google Autocomplete 

Search google by typing anime t-shirts. As you enter the keystrokes, you will see Google 

suggesting search terms used by others. This effectively gives you clues as to what can 

possibly be your relevant keywords. 

 

Google Autocomplete 

Google Keyword Planner 

This is a tool that is built onto the Google Adwords platform. You can sign up free using a 

gmail account to utilize this tool. We used the Google Keyword Planner and checked for the 

keyword anime T-shirt with the following result. 

https://adwords.google.com/intl/en_sg/home/tools/keyword-planner/
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What it says is that the average monthly search for this keyword is 50 and the competition 

from others vying for this keyword is high (note the competition here refers to the Adword 

PPC bidding level and not how competitive it is to rank the keyword) . You can continue 

finding out search volume and competition with this tool on other possible keywords. At the 

end of the day, you want a list of good number of keywords with good search volume and a 

competition level you are confident of ranking (more of this later). 

You may end with the following list of keywords which you target to rank well for your 

website: 

 anime t-shirt 

 dragon ball z shirts 

 anime shirts cheap 

 japanese anime t shirts 

 one piece anime clothing 

The final selection of keywords also depends on your judgement of the most likely language 

used by your target audience.  

Low Competition Keywords 
The keyword research stage will produce a list of keywords you wish to eventually rank on 

page 1 of search engine results. These are keywords on your key pages (often called the 

money making pages) which are going to drive leads through organic search traffic. 

There is a strategy to drive even more traffic to your website through low competition 

keywords. 

Low competition keywords can be deemed as secondary keywords, the competition is low 

while you sacrifice a little on the search volume. Low competition keywords are easy to rank, 

what I call low hanging fruits.  

As you continue pushing out contents for the purpose of SEO and to maintain your website 

as a particular subject matter authority, there is an opportunity to almost tap on every 

single one of these articles to rank by the low competition keyword strategy. 

The steps are the same for the main keywords and the secondary list of keywords. And you 

can rank much better and much faster for these low competition keywords. 

This way, an aggregation of low volume low competition keywords still drives you loads of 

traffic. 
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Keyword Research Tools 
There are a number of other keyword research tools available in the market, the very good 

ones are chargeable though. Unless you are doing a huge volume of keyword research or 

you are a SEO agency, you may not need to subscribe to the paid services as yet.  

I list here 4 additional tools: 

keywordseverywhere.com 

kwfinder.com 

semrush.com 

buzzsumo.com 

I won’t elaborate each of them here and I do suggest you skip ahead to the next Chapter 

On-Site SEO which is the bulk of the SEO work, the part that tries to satisfy the various 

ranking factors that Google has.  

Once you really appreciate and understand the whole guide and you find that Google 

Webmaster does not quite meet your keyword research requirements, then please read 

two articles which I have written on Anspire Consulting blog: Top 5 Keyword Research Tools 

(https://anspire.sg/top-5-keyword-research-tools/) and Review of Kwfinder 

(https://anspire.sg/review-of-keyword-research-tool-kwfinder-com/). I personally use 

kwfinder to find out how easy or difficult to rank for a particular keyword.  

 

 

 

  

https://keywordseverywhere.com/
https://kwfinder.com/
https://www.semrush.com/
http://buzzsumo.com/
https://anspire.sg/top-5-keyword-research-tools/
https://anspire.sg/review-of-keyword-research-tool-kwfinder-com/


SEO Guide Page 11 
 

Chapter 4 | On-Site SEO 
Now you have a list of keywords which you have identified that you would like to rank for 

your website. The next thing to do is what is known as On-Site SEO.  

On-site SEO are things which you have control over and that you can structure on your 

website to rank well. You would have installed the WordPress Plugin called All-in-one SEO 

Pack during the technical pre-work and that helps you manage the on-site SEO.  

The following sections will go through each of the tasks you should perform. The “tasks” or 

steps are not presented in any particular order. What we are doing is to score well for each 

of the ranking factors search engines may have. And while doing this, we are also trying to 

outdo our competitors to secure that precious Page 1 Number 1 spot, well eventually.  

Title and Meta Description to Contain Keyword 
With the All-in-one plugin, ensure that the page or post Title and Meta Description contain 

the keyword. If you have installed the plugin correctly, the window to insert in the title and 

meta description is found after the Post Editor, which looks like this: 

 

All-In-One SEO Editor 
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The illustration here is for posts, the same applies to pages. The plugin can also control the 

same for your home page where you will define the main keyword representing your 

website. Do explore the plugin a bit and it is fairly intuitive to use. 

Continuing with the anime T-shirt example, this particular website which ranks on page 1 

has done this correctly. 

 

Title And Meta Description With Keyword 

Pictures And Images To Be Renamed to Contain Keyword 
It is always good to include some nice photos or images throughout your articles. This is so 

that your readers are not bombarded with a chunk of text which may be difficult to digest.  

Before you upload your images onto your web server, be sure to rename all the filenames to 

include your keyword. That way, you are telling Google (or other search engines) what your 

images are about and again contribute to your ranking. Also change the Alt text description 

to contain the keyword when doing this.  

H1 To Contain Keyword 
Typically the name or title of your blog post or page is designated H1 by your WordPress 

theme but you have to check if that is actually the case. Do ensure again, that this contains 

your keyword. You can view page source to see the H1 for a particular web page. 

Links 
You should link your articles (page or post) to each other by referencing the keywords used. 

So for example, for my corporate website if I am writing an article about SEO, I will link to 

another article Importance of SEO (by inserting url link to this anchor text) which I have 

written before. Such internal links should be done quite naturally. As a further illustration, in 

that article, I can say SEO is what Anspire Consulting does as part of our Digital Marketing 

Services and link that to my homepage. 

Embed Video To Increase Time Spent 
One of the things Google takes into consideration when ranking a website is the average 

time people spend on your website. A good way to gain an advantage is to embed a video 

onto your articles. The video can be your own or it can be a relevant video from YouTube for 

example. 

https://anspire.sg/
https://anspire.sg/
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Mobile Friendly Theme 
People are moving towards accessing web contents on their smart phones. In fact, in many 

cases, mobile access has already overtaken desktop access. Google gives a better ranking 

score for websites which are mobile friendly. 

Original Contents 
Original contents are important and to be an authority on any particular subject matter, you 

must provide useful and insightful contents to your users. Make sure your contents are well 

written grammatically too. 

Have A User Sitemap 
This is different from the html sitemap which was mentioned in the Technical Pre-Work 

Chapter. This is simply a directory or contents page for your website to help your users 

maneuver around the website. It is a ranking factor as it tells search engines how your 

website is structured. 
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Chapter 5 | Off-Site SEO 
This is where you would like to maximize the amount of quality links coming to your website. 

Build up a good social media presence to link them back to your website. Have social share 

icons on your contents so that readers can easily share them across the social media 

platforms too. 

If other quality websites are linking back to your website, that will be great too. In certain 

cases, you can exchange backlinks (or inbound links) with other website owners. This whole 

effort is also referred to as “link building”. Important: Don’t deliberately buy links. Google 

has become very good at detecting this type of manipulative measures. This is actually 

known as Black Hat SEO and your website may be penalized greatly and your rankings falling 

heavily. 

When you have quality content, your readers will also share them across their social media 

networks, which is why content is considered king.  

Use Social Media To Distribute Content 
Social networks play an important role in web use. They are used by billions of users globally 

and the number is still rising.  

Besides making it easy for your readers to share your content, you should also set up social 

media accounts across platforms to share your content. Such social media platforms can be 

Facebook, Twitter, Tumblr, Instagram, Pinterest, LinkedIn, Google+ etc etc. Where you place 

more emphasis depends on the usage patterns of your targeted audience. 

Use Email to Distribute Content 
Part of your sales funnel process probably includes email marketing where you build up an 

email subscriber list. Another way to distribute your content and get more traffic to your 

website is through engagement of this subscriber list through emails.  

What I do for one of the websites I have is to fire off emails to the subscriber base a 

synopsis of every new blog post and they can then choose to read the entire article through 

an url link, leading to greater web traffic for me.  

Participation In Forums, Facebook Groups 
You can also actively participate in certain forums or Facebook groups and link back to 

contents on your website. Please however do this in sincere ways that you really want to 

value add to your niche community and not done in such a way to purely get traffic. 

Really, Off-Site SEO is about getting traffic and conscious efforts to doing it. You can even 

comment on certain authority sites and some of them do allow url backlinks. To me, off-site 

SEO can be done online or offline. Tell your friends about your website, the content your 

website offers and some of them will visit your site too. 
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Chapter 6 | What’s Next 
How Long Does It Take? 

Now that you have erected the 3 key SEO pillars Keyword Research, On-Site SEO and Off-

Site SEO, I know you are anxious to find out your ranking performance. I urge you to be 

patient while monitoring your ranking for each keyword that is so dear to you. 

There are other ranking factors that I have not mentioned so far which takes time for your 

website to excel in: the age of your website, the authority of your website and the content 

density of your website.  

I would say from my experience that if you do all the steps described in this guide, you will 

start to see page 2 or page 3 ranking for some of your keywords after 2 to 3 months. A large 

part of this time-frame also depends on how competitive you chosen keywords are.  

Once you see page 2 and page 3 rankings appearing, you know you are probably on the right 

track. Continue the efforts and you should see vast improvements in intervals of 3 months.  

How Often Should I Blog? 
Blogging has become not just an essential part of initial ranking of keywords but also 

maintenance of your keyword ranking. How often you update your website with fresh 

content is another ranking factor.  

One question I often get is how often to blog (update with new content). Again this is based 

on my experience. If you are just building out the SEO for a brand new website, I would say 

3 articles per week is quite sufficient. For those with the means, then an article a day is ideal. 

This frequency can be slowed down progressively as your ranking results improve over time. 

Having said so, if you want to maintain that page 1 number 1 position, then you need to 

monitor your closest competitor and you have to do better than that guy.  

Change In Ranking Algorithms 
Search engines may change their ranking algorithms from time to time. Google had some 

major updates like Google Panda (2011), Google Penguin (2012) and Google Hummingbird 

(2013). It is essential to keep updated of major changes which may impact your SEO ranking.  

There are a number of resources that you can keep abreast with (the last one being my 

corporate website!): 

 www.Moz.com 

 www.SEOBook.com 

 www.SERoundTable.com 

 www.SearchEngineLand.com 

 blog.hubspot.com 

https://moz.com/
https://editor.reedsy.com/www.SEOBook.com
https://www.seroundtable.com/
https://editor.reedsy.com/www.SearchEngineLand.com
https://blog.hubspot.com/
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 Inbound.org 

 www.anspire.sg 

I hope you have enjoyed reading this guide book. The previous chapters contain the 

essential concept, knowledge and activities for you to proceed to implement SEO 

successfully. I have selected from my blog (https://anspire.sg/blog/) some other topics 

related to SEO which may be of further value.  

If you are the hands-on guy, you have all the SEO tools required, tools which I use. If 

however, you prefer to focus on your core business activities and would like someone to do 

it for you, please feel free to discuss with me at lionghai@anspire.sg.  

 

 

  

https://inbound.org/
https://anspire.sg/
https://anspire.sg/blog/
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Chapter 7 | Does AMP Help SEO Ranking? 
Google AMP is an initiative by Google and it stands for Accelerated Mobile Pages Project. 

“The AMP Project is an open-source initiative aiming to make the web better for all. The 

project enables the creation of websites and ads that are consistently fast, beautiful and 

high-performing across devices and distribution platforms.” – Google. 

As google mobile search is now higher than google desktop search, mobile search is 

considered more important and the mobile search index is also being used as the primary 

index by Google now. 

If you are running WordPress as your CMS, implementing AMP is super easy. Simply install 

the plugin called AMP for WP. 

 

AMP For WP Plugin 

Just follow the instructions when you activate the plugin. While there are specific settings 

for an experienced user, you really don’t have to worry about that in the beginning. 

When you implement AMP for your website, effectively a copy of your website is cached 

with Google, the content loading is much faster to make it a better experience and 

performance on a mobile platform. 

You can append /amp to your url to view the look and feel of your website as presented by 

AMP. 

So does AMP implementation help your SEO ranking? Google has mentioned that AMP 

implementation is not a ranking factor. However, AMP improves your website loading speed 

which is a ranking factor, so I do believe it helps your SEO performance.  
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I have implemented AMP for one of my websites and I will update new edition of this guide 

book the actual results I observe. I don’t see any harm if you are dealing with a brand new 

website to just implement it. 
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Chapter 8 | Page 1 Ranking 

Why Is Page 1 Ranking Important? 
Well, the answer is obvious if you look at the research result by Chitika. First page websites 

get 91.5% of Google traffic. If your website is not ranking on page 1, you will not get a lot of 

organic search traffic. 

 

Percentage Of Traffic By Search Position 

In fact, if you look further, the No. 1 position garners 32.5% of traffic! 

No. 1 position is not easy to achieve and it is also difficult to maintain especially for 

competitive keywords as your competitors will be working hard to occupy the position. 

In my opinion, you should strive to rank on page 1 while those keywords ranked on page 2 

will still get some traffic. 

Monitor your keywords which are on page 2 and beyond. Try to further optimize these 

keywords and bring them to page 1, you will be pleasantly happy with the increase in your 

organic traffic.  
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Chapter 9 | Blog Writing Checklist 
Many of the SEO work activities are one-off efforts. What then remains is the continual 

update of content and distribution of content. Below is the checklist whenever you are 

writing a new post, that I hope this will be useful as a quick reference.  

You may be the one implementing the SEO but there may be others contributing to the blog 

content. It pays to train them up to take note of this checklist whenever they write a new 

blog. For the following illustration, the keyword used is SEO For Beginners.  

(1) Meta Title to Contain Keyword 

& (2) Meta Description to Contain Keyword 

The meta title should just be the keyword itself and the keyword should also be contained 

within the 160- character limit for the meta description. Here the individual words of the 

keyword can be scattered through the meta description paragraph and don’t have to be 

exactly that of the keyword phrase. 

 

Keyword In Meta Title & Description 

(3) Keyword In Content 

You only need this to appear once in the post content. Some believe keyword should be 

heavily sprinkled through the blog, well that is not true. Just once and then focus on 

delivering good quality content.  

(4) Alt Text Within An Image 

I would have of course saved the image name as the keyword that I want to use, and tag 

both the alt text and description with the keyword. 
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Alt Text To Contain Keyword 

(5) Internal Links 

Have at least one internal link, linking through anchor text to another article you have 

written earlier.  

(6) External Links 

Have at least one external link, linking to an external website preferably one authority site 

with good SEO ranking. The reason for doing this step is not very clear. It is recommended 

by many others and I do not see any harm.  

(7) Embedded Video 

Embed a video and this can be a YouTube video publicly available although it will be great to 

have your own created video. You don’t necessarily have to do this step every time. 

Bonus Tip 

I will give you a bonus tip. I do encourage sharing your post articles as widely as possible 

across all social media to provide you the backlinks and to get the pull-through traffic. 

However, one social media platform that you must post to is Google+. And I leave it to you 

to guess why. 

So, you have it, the 7 simple steps and a bonus tip! 
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Chapter 10 | Conclusions 
Chapters 1 to 6 in this guide are what you need to embark on SEO for your first website and 

many more to go while I have extracted a few articles from my blog for a few additional 

chapters which I consider useful incremental knowledge. Chapter 9 is essentially a checklist 

for you as you update your website with fresh blog content.  

SEO is not rocket science. Once you receive proper training and you have the necessary 

patience and discipline, you should see decent results. 

There may be major changes to search engine algorithms from time to time and it is good 

keeping updated what is going on. Usually, the basic principles do not change. The goal of 

search engines to return you the most useful and relevant search result must remain 

unchanged.  

SEO remains a key digital marketing strategy and is still most relevant today even as social 

media traffic becomes more and more prevalent. Nearly half of digital marketing budgets 

are spent on search, with 31% on paid search and 18% on SEO.  

I am passionate about all digital forms of traffic generation, be it paid ads or free organic 

traffic. I run Anspire Consulting providing digital marketing services. I welcome you to 

discuss with me your SEO or other digital marketing requirements. We provide SEO strategy 

consulting, or we can do the actual SEO implementation or train you up for SEO.  

We also welcome freelance digital marketer to collaborate with us. 

 

I sincerely hope you enjoy reading this guide book and it is of value to you. Good Luck with 

your SEO! 

  

https://anspire.sg/
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